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Internet prevalence in Asia Pacific
Consumer internet usage tipping point on the horizon

Online penetration by 2015 
+39%1

Internet users in Asia
43%1

CAGR (2010-15)
8%1

Sources: 1 Euromonitor; 2 ComScore (July2010)

Average internet usage:
APAC (16.4 hrs) vs. World (23.8 hrs) per visitor2

Visit an e-Retail site
54.5%2
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Sources: 1 Euromonitor International; 2 IEMarket Research 2010; 3 RNCOS (March 2010); 4 PhoCusWright; 5 http://www.networkasia.net

Mobile momentum in Asia Pacific
Numerous developments are driving momentum for mobile in 
travel

3.1 billion mobile subscribers by 20151

In 2015, 54% of all devices sold in APAC will be smart-phones 

(up from 5% in 2009)2

56% of World’s total 3G subscribers in 20133

More than 450 million mobile Internet subscribers4

70% of mobile users are part of online social networks –

1/3 of them are influenced by others within network when 

making travel purchase decisions
By 2012, 123 million mobile payment users in APAC5
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Social media in travel becoming reality

456 million social network 
users are from Asia = 1/3 of 
world’s population

70% online travellers are 
active participants in an 
online social network

30% online travellers talk 
about their trips on an online 
social network and this figure 
jumps to 42% among 
smartphone users 

Sources: Phocus Wright, Ogilvy, NM Incite


