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Adventure Travel without 
Safe Adventure Program



Foto sem atividade Adventure Travel with 
Safe Adventure Program
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ACHIEVEMENTS
Safe Adventure Program
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GOALS

• To improve the overall product offered by 
Nature and Adventure Tourism; 

• To increase the competitiveness and 
professionalism in the Nature and 
Adventure Tourism segment;

• To increase the quality of the touristic 
experience for consumers of services 
offered by Nature and Adventure Tourism;

• To offer high-quality touristic products 
with safety.
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STRATEGIES

• Solutions for the development of chosen 
destinations;

• Qualification and certification;

• Development of leadership and 
governance;

• Focus on the best international and 
national practices;

• A set of integrated actions of national 
scope;
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SAFE ADVENTURE DESTINATIONS
Destination Companies

Bonito (MS) 13

Chapada Diamantina (BA) 18

Chapada dos Veadeiros (GO) 9

Florianópolis (SC) 13

Fortaleza (CE) 10

Lençóis Maranhenses (MA) 16

Rio de Janeiro (RJ) 10

Serra do Cipó (MG) 7

Serra dos Órgãos (RJ) 5

Vale do Alto Ribeira (SP) 4

Brotas (SP) 9

Paraná e Foz do Iguaçu (PR) 9

Manaus (AM) 10

Recife (PE) 10

Serras Gaúchas (RS) 13

Socorro (SP) 10

Grupo São Paulo 15

Grupo Minas Gerais 19
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• More than 3.8 thousand people took part in E-
learning and onsite courses (Business Management, 
Security Management System,
Basic Skills of the Conductor, First Aid, Training 
course for Search and Rescue Volunteer Groups, 
Product Improvement, and Market Access).

• More than 4 thousand people engaged by the 
actions

• More than 300 participating companies

• 22 state/regional committees formally established

• 13 Search and Rescue Volunteer Groups created 
and formally established

THE SAFE ADVENTURE PROGRAM 
IN FIGURES – Achievements
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MAIN GOALS
Safe Adventure Program

ETHICAL 
CONSUMERISM

CAMPAIGN

GENERATION AND 
DISSEMINATION OF 

KNOWLEDGE

DISSEMINATION OF 
SOCIO-ENVIRONMENTAL

PRACTICES

INCENTIVE TO 
ASSOCIATIVE

RELATIONSHIPS

CERTIFICATION FOR 
COMPANIES AND 

CONDUCTORS
GVBS

PROFESSIONAL 
QUALIFICATION

BUSINESS 
QUALIFICATION
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ACHIEVEMENTS
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