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Holiday Hotels and Online Booking Behavior: 
News from the GfK Research Panels
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Water:  27°

Air: 31°

Cocktail at the Bar: 8€

Figures are attractive!!!

http://www.pdfcomplete.com/cms/hppl/tabid/108/Default.aspx?r=q8b3uige22


3

GfK Retail and Technology March 11, 2011

§ Booking trends in Europe

§ North Africa crisis and its impact 

§ Booking behavior online vs. offline

§ With special regards to the holiday hotels
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• Sample: consists of more than 1,200 travel agencies 
reflecting the real market situation as to weight and 
turnover, regional extension  and the type of 
distribution (co-operatives, franchising systems, 
chains)

• Data: more than 80,000 real bookings per week 
automatically collected in the CRS

• Frequency: monthly
analyses delivered within 10 working days 
after monthly cycle

weekly
analyses delivered within 4-5 working days 
after weekly cycle

Methodology GfK Travel Insights
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+3,6

+1,6

+1,1

+1,8

-0,2

+3,5

* Forecast Januar 2011
Source: Eurostat, 

Growth Rate   > +3,0% 
Growth Rate  +1,5 to +3,0%
Growth Rate  +0,1 to +1,4%
Growth Rate   -0,1 to -1,4%
Growth Rate   -1,5 to -3,0%
Growth Rate   > -3,0%     

+1,3

-4,2

EU-Total: +1,8%
USA: +2,7% 
Japan: +3,5%

Growth Rate  Gross Domestic Product (GDP) 2010* vs 2009

-1,9

+4,82009 vs. 2008: -4,7%
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covered countries and start of reporting:

UK 2005 (since 2009 with GfK)

Italy 2005

Germany 2005

Netherlands 2008

France 2009

Russia 2009

• Sources of information: 

• Bookings from travel agencies (leisure trips/total sample 7.500 agencies)

• Touroperators (for UK and Russia) 

Covered Countries
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UK, DE, IT, NL, FR, RU

Booking Development

NETHERLANDS

UK

ITALY*

GERMANY

FRANCE*

RUSSIA*

~ small base

~ small base

~ small base

* booked until December

n.a.

n.a.

Growth Rates +/- in %

n.a.

n.a.
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Sales Value %
Summer 2009 

Booking Seasonality
UK, DE, NL, FR, IT, RU

TOTAL
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Sales Value Summer 11 vs Summer 10
Top 10 Destinations per Country

UK, DE, NLBooked until: Jan 11

UK Growth % GERMANY Growth %
NETHER-

LANDS Growth %

TOTAL 7,0 TOTAL 18,2 TOTAL 11,1

1 SPAIN 1 SPAIN 1 SPAIN

2 TURKEY 2 TURKEY 2 TURKEY

3 GREECE 3 GREECE 3 GREECE

4 USA 4 USA 4 ITALY

5 CYPRUS 5 EGYPT 5 FRANCE

6 CARIBBEAN 6 ITALY 6 USA

7 EGYPT 7 GERMANY 7 PORTUGAL

8 MEXICO 8 BULGARIA 8 EGYPT

9 ITALY 9 TUNISIA 9 NL ANTILLES

10 PORTUGAL 10 CANADA 10 INDONESIA

>      + 10 %             
3    to   10 %
+3  to   -3 %
-3   to  -10 %
<        - 10 % 
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Sales Value Winter 10/11 vs Winter 09/10
Top 10 Destinations per Country

Booked until: Dec 10 IT, FR, RU

ITALY Growth % FRANCE Growth % RUSSIA Growth %

TOTAL 0,8 TOTAL 2,6 TOTAL 24,4
1 EGYPT 1 EGYPT 1 EGYPT

2 MALDIVES 2 MAURITIUS 2 CHINA

3 USA 3 FRANCE 3 THAILAND

4 ITALY 4 MOROCCO 4 ARAB. EMIRATES

5 SPAIN 5 DOM. REPUBLIC 5 FINLAND

6 TANZANIA 6 TUNISIA 6 FRANCE

7 FRANCE 7 MALDIVES 7 ITALY

8 MEXICO 8 SPAIN 8 AUSTRIA

9 CUBA 9 SENEGAL 9 GERMANY

10 AUSTRALIA 10 VIETNAM 10 CZECH REPUBLIC

>      + 10 %             
3    to   10 %
+3  to   -3 %
-3   to  -10 %
<        - 10 % 

http://www.pdfcomplete.com/cms/hppl/tabid/108/Default.aspx?r=q8b3uige22


11

GfK Retail and Technology Travel Insights 11 March 2011

http://www.pdfcomplete.com/cms/hppl/tabid/108/Default.aspx?r=q8b3uige22


12

GfK Retail and Technology Travel Insights 11 March 2011

Booking months TY 09/10 -> TY 10/11

16

23

9

8

17

23

25

13

9

Sales Value EUR
Jan 09 – Jan 11

Development of booking months vs. previous year

SUMMER 10 -> SUMMER 11

December

November

October

September

August

July

until June

January

*  booked until October

WINTER 09/10 -> WINTER 10/11

until January 15

16

8

11

16

17

21

11

16

18

26

10

6

25

Growth Rates +/- in %

*
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Sales Value EUR
Booked until: CW 08 11

Booking Development North Africa vs. Total
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Turnover € in Ths.
Booked until: W 08 11

Bookings Touroperator 
Touristic Year 10/11 vs. Touristic Year 09/10

Growth Rates in %

February

January
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Sales Value%
Booked until: CW 08 11

Bookings Touroperator
WINTER 10/11 vs. WINTER 09/10

© by GfK-RT, www.gfkrt.com PRJ 39400 - RG 1168918 - RP 4293714 - ID 1956583

WI 09/10WI 10/11 W03 10 W03 11 W04 10 W04 11 W05 10 W05 11 W06 10 W06 11 W07 10 W07 11 W08 10 W08 11

2,6

10,1

3,2

2,9

43,6

5,6
3,1

2,2

22,1

2,3

13

2,7

2,7

44,2

6,2
2,7

2,1

19

2,8

2

9,5

2,3

3,6

43,6

8,5

4,7

2,9

16,1

15,8

4,5

45,2

11,9

4,1

3,2

11,6

2,7

9,1

2,8

4

41,2

11,5

4

4,1

15,6

16,5

4,5

46,1

11,4

3,9

4,3

6,5

3,5

11,1

3,2

3,4

40,1

8,6

3,7

2,9

18,2

2,9

16,4

5,5

70,1

12

3,9

4,4

4,1

2,1

9,4

3,5

3,9

37,3

8,7

3,7

3,9

18,9

2,8

17

5,3

55,7

14

5,3

3,5

2,8

2,3

14,4

3,5

3,4

34,3

10,4

3,1

3

2,1

19,2

3,1

18,2

4,4

44,3

13,7

4,1

5,3
2,1

6,3

3,3

13,5

2,3

4,6

29,3

12,6

4,1

18,7

2

13,5

5,6

41,8

16,6

5,4

5,7
2,1

4,7

EGYPT

FRANCE

GREECE

ITALY

CROATIA

MALTA

MOROCCO

PORTUGAL

BALEARICS

CANARIES

SPANISH MAINLAND

TUNISIA

TURKEY

CYPRUS

<OTHERS

MEDITERRANEAN
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