TURKISH AIRLINES e

Global Challanges and TK’s Success



The Challenges of The Industry

Challangems the Industrycanbeoutlinedby;;

Uncertainty in oil prices

Imtensifying Competition
Decliming Fares
Global Financial Crisis

Industrial Problems (Strikes)

Poliitical Issues
Rising Consumet Expectations




World Economy and Passenger Demand
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Global Macroeconomic Impacts
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The Impact of OIl Prices
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Industrial Constraints

Strikesare composinga threat on the well
beingof theoverallindustry

Althoughweregardstrikesasa reservedight
for the employeesit embodiesa significant
threat on the well functioning, fully
competitivemarketstructure

[t is a threat not only to the
imdlustey, but also to the comsumnest utility.




Is the Industry Really Opend Enough ?

Althoughthe vision of open skiescreatesan attractivebasisfor full liberalization,
multi polarityin implementatiorand certaininterestg r o pgrce@iorntowardsthe
ideacouldbeconsideredsablock /\

Havingaconsensusn theglobalscalas atoughissue

Insufiicient Flight Rights

Unavailability off Direct [Flight Rights.



Pol i1 ti cal | ssues (

Reciprocal Visa Remaovalls

Removingrisags a catalizoifor expandinghe marketfor airlinesTurkish
Airlinesfor instancéenefitedrom visaremovalsvhichencouragetdore
passengets travel

Schengen implementation to Turkish
citizens is a factor that relatively affect
Turkish Airlines compared to EU carriers.
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~ Otherlssues

Environmental We asairlineprofessionalshouldperform utmostperformanceo
Commitments reduceemissionssonsumeenergyefficientlyandthusleavea better
environmenfor followinggenerations

Vulnerable The currencyour passengesayus variesfrom countryto country
Exchange Rates Suchfluctuationsn exchangeatesneedso becloselyfollowed

Intensifying Availability of more travel options and thus the existanceof
Competition competitiorbetweerairliness achallang@eeeddo bedealtwith.
Increasing In such a competition intensifiedenvironment,airlines ened to
Consumer differentiatetheir products that would maximizethe utility of

Expectations passengers




TKOs Growth Story
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The Industry At First Glance

Ref: ICAO Annual North America ~ 17%
: : Asia 0 Pacific ~ 27% 66 %
Irllter.-contlnental travel is ‘3'Eu’r’opé”"""""'f ,,,,, o
distributedasfollows: Middle East 8% | EuroAsi a co
Latin America 4% Share in total
Africa 3% | intercontinental trafic

A Huge Market in “E@J[ﬁ@[@@ o
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UnitedStates
China
England
Japan
Germany
Ireland
France

Italy

Brazil

Italy
Australia

S. Korea
India

Turkey
UnitedArab Emirate
Hong Kong
Sweden
Holland
Canada
Russia

Passenger
Share
22.0%
10.8%
5.5%
5.4%
5.2%
3.9%
3.2%
2.8%
2.8%
2.3%
2.0%
2.0%

1.6%
1.6%
1.6%
1.4%
1.4%
1.3%
1.3%
1.2%

Passenge
Count
(million)
379.1
185.7
94.8
93.7
90.3
67.6
54.8
48.9
47.7
39.4
34.2
33.7
28.4
28.1
27.3
24.9
23.8
23.2
21.9
21.1

Turkish Airlines Overall Sharein World
Airline Marketd in Passengéfigures
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TK Market Value
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TKOs Devel opment

WeeklyFlights
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TK Before 2003
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Recent Figures of Turkish Airlines
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Developments of 2009

Largest Airline of

Europe
(within AEA)

Aviation Week has selected Turkish Airlines as the 4th financiz
performing airline of the globe.

Million USD

2009¢ 9M operation Profit

ally be

4 Stars in Each Service Class That is Being Offered




General Outlook to 2009
2008 2009 2010 JadFeb. Change 0% 10 (2M)
Passengers 225mil.  251mil. 3,92 million. 25 %
RPK (millions) 46.336 56.547 6.432 34.5 %
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stanbul 0s Uni que Lo
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volumeof demandexistan Europe

AAsiafollowsEuropein demanderms

AThe corridor of Europe & Asia covers
almost2/ 3 of inter-continent traveling
passengertraffic Middle East and
AT r idevedoPpreent noteworthy

4

Pointof Saturatio® Reachingcconomie®f Scale




| st anbul

Al rport A

Heathrow

: Centre for

Paris CDG‘ ¢ > -
= Asia Pacific Aviation

60.0 ‘ ;

50.0 ’ Frankfurt
Madrid v

Amsterdam Q

70.0 Million

40.0
Gatwick me Fiumicino
(\ Istanbul Ataturk
30.0 Barcelona Munich ‘
' Paris ORY
Palma de Zurich

Stansted

) Copenha u‘ allorca !
20.0 D"hh".(’ mu‘ Antalya apycelds ”

Manchesteg Milan' L ) .() lo H Athens

P bhuum tyeve

B Is :
. PRSER | Lis "y ]Bulm lcggl
Stockholm @ )
10.0 Arlanda Malaga 7 Helsinki famb ur;‘ Geneva
Praguce
-15.0% -10.0% -5.0% 0.0% 5.0%

“s Passenger Growth (2009)

Increasein the number
of passengein Istanbul
At a tAigpork

Yo 5.2

Turkish Airl
Passenger in Ataturk |
Airport

Y% 10,11

Cumulative decline in total
passenger count of other
airlines. :

Yo = 4.5

The Only

Istanbul Ataturk Airport.

major increase in passenger traffic is observe

Ref: 2009Centrfor AsiaPac Aviation

The growth in IstanbulA t a tAgporkis
attainedoy TURKISH AIRLINES. Without

T K @antribution,sucha growthpatternin
IstanbulAirport wouldNOT bepossible




Business and Transit Passengers
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RISE IN PREMIUM PASSENGERS

Since2007 Turkish Airlines excelsignificant
growthin premiumpassengerSince2003 we
haveachieved 3 increasén the total number
of premiumpassengefs

%344 INCREASE
PASSENGERS

IN _ TRANSIT

In the last 6 years, international transit
passengetmvesurgedremendously

2

Multiplier  effect Indeed transfer
passenger@re countedoncewhentravelling
from one city to onerthervia Istanbul So
among153 million, internationalpasseger:
6.3 million aretransitpassengers
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Destinations
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Brand Value

Brand Image
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Brand Value

Berlin

Banglkolk

Baiyoke Tower & 304 meters, Turkish Airlines
advertisemens seerfrom amajorpartof thecity.

Charlottenbur¢fandelabeat Berlinis dressed
withT K@ 51 o ¥ a U hdyestisement >4




