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The Challenges of  The Industry

Challangesin theIndustrycanbeoutlinedby;
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World Economy and Passenger Demand
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Relation between world GDP

Growth Rateandpassengerdemand

depictsa positivecorrelationleading

us to perceive macroeconomic

indicatorssomehowas an indicator

of passengerdemand.

Turbulencesin financial environ-

mentsin thiscontextdesignatesthe

degreeof industryõsvolatility in

profitability.
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Global Macroeconomic Impacts
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September 11 and crisis 

in Latin America

Global Financial Crisis
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?

Iraqi War

We are aware of  the 

positive correlation 

between  tourism and 

airline industry.
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The Impact of  Oil Prices

If marketneedsmoreoil, thenit hasatendenciesto producemore.
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Positive correlation

between passenger

demand and oil

prices.
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Industrial Constraints

Strikesare composinga threat on the well

beingof theoverallindustry.

Althoughweregardstrikesasa reservedright

for the employees,it embodiesa significant

threat on the well functioning, fully

competitivemarketstructure.
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Is the Industry Really Open ðEnough ?

Although the vision of open skiescreatesan attractivebasisfor full liberalization,

multi polarityin implementationandcertaininterestgroupsõperceptiontowardsthe

ideacouldbeconsideredasablock.

Havingaconsensuson theglobalscaleisatoughissue.
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Political Issues (Conõt)

Removingvisasis acatalizorfor expandingthemarketfor airlines. Turkish

Airlinesfor instancebenefitedfrom visaremovalswhichencouragedmore

passengersto travel.

http://images.google.com/imgres?imgurl=http://upload.wikimedia.org/wikipedia/commons/d/dc/TurkishPassport.png&imgrefurl=http://commons.wikimedia.org/wiki/File:TurkishPassport.png&usg=__yagqPmhgPqF3ezLETaUowPV_hbk=&h=461&w=306&sz=232&hl=tr&start=5&itbs=1&tbnid=rlipy0ZxnKfcRM:&tbnh=128&tbnw=85&prev=/images?q=Turkish+passport&hl=tr&gbv=2&tbs=isch:1
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Other Issues

Environmental 

Commitments

Vulnerable 

Exchange Rates

Increasing 

Consumer 

Expectations

Intensifying 

Competition

We asairlineprofessionalsshouldperformutmostperformanceto

reduceemissions,consumeenergyefficientlyandthusleavea better

environmentfor followinggenerations.

Thecurrencyour passengerspayusvariesfrom countryto country.

Suchfluctuationsin exchangeratesneedsto becloselyfollowed.

Availability of more travel options and thus the existanceof

competitionbetweenairlinesisachallangeneedsto bedealtwith.

In such a competition intensifiedenvironment,airlinesened to

differentiatetheir products that would maximizethe utility of

passengers.
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TKõs Growth Story
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The Industry At First Glance

Ref: ICAO Annual
North America 17%

Asia ðPacific 27%

Europe 41%

Middle East 8%

Latin America 4%

Africa 3%

Inter-continental travel is

distributedasfollows:

66 %
Euro-Asia corridorõs 

Share in total 

intercontinental trafic
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Aviation in Turkey and TKõs Development

50 % of all passengertraffic is ownedby 5

countriesin aviationsector.

Order Country

Passenger 

Share

Passenger

Count 

(million)

1 UnitedStates 22.0% 379.1

2 China 10.8% 185.7

3 England 5.5% 94.8

4 Japan 5.4% 93.7

5 Germany 5.2% 90.3

6 Ireland 3.9% 67.6

7 France 3.2% 54.8

8 Italy 2.8% 48.9

9 Brazil 2.8% 47.7

10 Italy 2.3% 39.4

11 Australia 2.0% 34.2

12 S. Korea 2.0% 33.7

13 India 1.6% 28.4

14 Turkey 1.6% 28.1

15 UnitedArab Emirates 1.6% 27.3

16 Hong Kong 1.4% 24.9

17 Sweden 1.4% 23.8

18 Holland 1.3% 23.2

19 Canada 1.3% 21.9

20 Russia 1.2% 21.1

Turkish Airlines Overall Sharein World

AirlineMarketðin PassengerFigures

TKõs Share Development within AEA

3,05%
3,65%

3,90%
4,22%

5,56%

2,91%
3,31%

3,69%
4,14%

5,22%4,15%
4,78%

5,24%

6,14%

7,53%

2%

3%

4%

5%

6%

7%

8%

9%

2005 2006 2007 2008 2009

ASK % RPK % PAX %



13

TK Market Value

Turkish Airlines achieved a

great value increasecompared

to its competitionsin the past

years.

24 new routes

59 aircraft order

In 2008, TKõsoperationprofit and

traffic resultshaveincreasedð2008

was marked by Global Financial

Crisis.

-
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2010F

31mil. pass.

2009

25.1 mil. pass.
2008

22.5 mil. pass.

2007

19.7 mil. pass.

2006

16.9 mil. pass.

2005

14.1 mil. pass.

2002

10.3 mil. pass.

Thesphereõsdiametersdepictsthe numberof passengersTurkishAirlineshashostedfrom 2002to 2010.

2010õsdataareforecasted.

9th
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Operating Profit (million USD)

TK Before 2003
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Recent Figures of  Turkish Airlines

2009 -3Q Net Profit : 304 million USD 
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Developments of  2009

174 Stars in Each Service Class That is Being Offered

Besr Airline of  the Southern Europe

4th

Largest Airline of 
Europe
(within AEA)

Aviation Week has selected Turkish Airlines as the 4th financially best 

performing airline of  the globe.

389
Million USD

2009 ς9M operation Profit

304
Million USD

2009 ς9M net profit



General Outlook to 2009
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3.6 %
Contraction in Industry in 

2009

RPK (millions)

2008

Passengers 22,5 mil.

Landings

Change 09 ð10 (2M)

25 %

2009

25,1 mil.
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Istanbulõs Unique Location
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ÅIn the aviation industry, the leading

volumeof demandexistsin Europe.

ÅAsiafollowsEuropein demandterms.

ÅThe corridor of EuropeðAsia covers

almost2/ 3 of inter-continent traveling

passenger traffic. Middle East and

Africaõsdevelopmentisnoteworthy.

Eur Cent / Minute

Pointof SaturationðReachingEconomiesof Scale
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Istanbulõs Airport At a Glance

Ref : 2009Center for AsiaPac. Aviation

Increasein the number

of passengersin Istanbul

Atat¿rkAirport

Turkish Airlinesõ Growth in 

Passenger in Ataturk 

Airport

Cumulative decline in total 

passenger count of  other 

airlines.

The growth in IstanbulAtat¿rkAirport is

attainedby TURKISH AIRLINES. Without

TKõscontribution,sucha growthpatternin

IstanbulAirport wouldNOT bepossible.
The Only

major increase in passenger traffic is observed in 

Istanbul Ataturk Airport.



%344 INCREASE IN TRANSIT

PASSENGERS

In the last 6 years, international transit

passengershavesurgedtremendously.

RISE IN PREMIUM PASSENGERS

Since2007, Turkish Airlines excelsignificant

growthin premiumpassengers. Since2003, we

haveachieved73% increasein thetotalnumber

of premiumpassengers.C
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Business and Transit Passengers
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BusinessPassengers

X 2
Multiplier effect : Indeed transfer

passengersarecountedoncewhentravelling

from one city to onerthervia Istanbul. So

among15.3 million, internationalpassegers,

6.3 millionaretransitpassengers.

X 2
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2010 New

Destinations

Shiraz

Shoci

Los Angles

Washington DC

Dhaka

Ho Chi Min City

Accra

Basra

Bologna

Novorsbirsk

Dar Es Salaam

Entebbe
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9
Rank in the World in terms 

of  network coverage

104 103 104 102 107

131 139 142 156

113

Destinations

Inter.



Brand Value

Brand Image
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Sponsorshipagreementwill be signedin

March2010.

Official sponsor of Greek Basketball

Team.



Brand Value

24

Baiyoke Tower ð304 meters, Turkish Airlines

advertisementisseenfrom amajorpartof thecity.

CharlottenburgKandelaberatBerlinis dressed

withTKõsòGloballyYoursóadvertisement.


