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Outbound China (PRC)

In millions, source: CNTA
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China (PRC) into Asia Pacific (1)

In millions, source: relevant NTOs, compiled by PATA
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China (PRC) into Asia Pacific (2)

In millions, source: relevant NTOs, compiled by PATA
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China (PRC) to Asia Pacific 2008 (3)

Major destinations (>1 mn), in millions, data for Korea (ROK) for Jan-Nov only,
source: relevant NTOs, compiled by PATA
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China (PRC) to Asia Pacific 2011 (1)

The SARs, in millions, source: relevant NTOs, compiled by PATA

26.6

20.5

Macau SAR Hong Kong SAR

Copyright ® Pacific Asia Travel Association

ITB Berlin
Friday March 13, 2009

PATA

Pacific Asia Travel Association



China (PRC) to Asia Pacific 2011 (1)

In millions, source: relevant NTOs, compiled by PATA

1.666

1.261

1.585
1.493
| | | | 1289

Malaysia Korea (ROK) Japan Singapore

Thailand

Copyright ® Pacific Asia Travel Association

ITB Berlin
Friday March 13, 2009

PATA

Pacific Asia Travel Association



Change, change and more change. . .
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The Younger Asian Traveller
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Chinasyouth
finally dare.to be -
different’

Chun Shu, 20,

is a high school
dropout turned
best-selling author
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UNWTO World Tourism Barometer

Internafona Tourism Expenditure

us$
1995 2000 2006 2007*

bilien)

1 Germary 602 530 739 831
2 United States 449 647 721 782
3 United Kingdom 249 384 631 T14
4 France 16 178 312 3B
6 laly 148 157 231 273
7 Jagan 368 319 289 285
8 Caraca 103 124 205 248
9 RussanFecerabn 116 B8 182 223
10 Korea, Repibic of 63 71 189 220
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HURUN REPORT AEZ A BE20094E3 A 28 — R
Luxury Business Portal ':F' E3 fs |
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The Hurun Best of the Best Award is presented to the winner of each category. This
15 the preferred brand of China’s richest.

Category

‘Natiunwide Winner

Overall Luxury Brand

Best Overall Luxury Brand

|LDL.IiS Vuitton

Jewelry & Watches

Best Overall Watch

Patek Philippe

Best Watch with High Complications

Patek Philippe

Best Jewelry Watch

Plaget

Best Sports Watch

Rolex

Best Fashion Watch

Louis Vuitton

Best Jewelry

Cartier

Best Watch Collection Accessory

Buben & Zdrweqg

Copyright ® Pacific Asia Travel Association

ITB Berlin
Friday March 13, 2009

PATA

Pacific Asia Travel Association



q
q

Travel-related

Best Luxury Hotel Brand

Shangri-La

Best SPA Brand

Banvan Tree

Best Asian Airline

Cathay Pacific

Best Chinese Airline Air China
Best European Airline Lufthansa
Best International Luxury Destination |[U.S.A.
Best European Luxury Destination France
Best Asia Luxury Destination Singapore
Best Middle East Luxury Destination Dubai
Best Domestic Luxury Destination Yunnan
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China (PRC) to the Maldives, 2008

Source: Ministry of Tourism
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Source: Ministry of Tourism
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STR Global Hotel Survey
Asia Pacific

Currency: US$

Average roomrate RevP AR Craily avaiable rooms
Yaoar To Date (1/2008 - 9/2008) 2007 2007 Change 2007
Northeast Asia
Greater China
Beijing 61.0 70.4 =13.3% 178 115 54.5% 109 81 34.0% 22,380 20,267
Shanghai 570 63.3 -8 6% 145 1234 7.9% B4 85 =1.4% 23 661 22014
Hnng Kong SAR BD.5 825 =2 5% 202 181 11.7% 183 149 9.0% 19 845 19,808
Maldives 781 e66 17.3%
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Germans & Chinese

Differing Mindsets
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Perceptions of each other’s culture
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ANGER
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Contacts
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Handling problems
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New Things
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Opinions
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Parties
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Punctuality
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Queuing
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Restaurants
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Sunday in the City
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View of Self
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The Boss
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The Child
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Transportation
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Travelling
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What's Trendy
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johnk@pata.org
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